
Reach Your Market
It happens to be our market, too.

Who They Are

Excuse us for bragging, but our readers are special. We don’t claim to reach every person, no matter their demographic or socioeconomic 
makeup. We cater to a specific kind of reader—someone who is well-educated, affluent, is interested in business news and trends, and tends 
to be the decision maker in his or her company. If you’re after a shotgun approach to marketing, we’re probably not the advertising vehicle for 
you. But if you want the special reader we just described—the one we describe more thoroughly in this brochure—we can deliver that reader 
in the Inland Northwest, and do so more effectively than any other media.  We brag about our readers because they brag about us. Our research 
consistently shows that they believe the Journal is the best source of business news in our market. And despite being busy businesspeople, they 
spend on average of nearly 30 minutes with each issue of the Journal. Want to know more about them?

Read on …

Our Readers

Key Business
Decision Makers 85.0%
Managers, senior managers, 
owners, principals

Top 8 Industries

Construction/
Real Estate/Development 13.6%

Financial Services 10.5%

Professional Services 8.16%

Charitable/Nonprofit  6.1%

Manufacturing   5.8%

Communications  5.4%

Education   4.4%

Government 4.4%

47.0%
of automobile buyers expect 
to spend more than $40,000

DID YOU KNOW?

Approve or influence  

financial decisions*       78% 

*

*Circulation Verification Council

50 - 64
40.9%

35 - 49
20.1%

65+
33.7%

34 or under
5.4%

Age*
Household Income*

$150,000 - 
$199,000

20%

$200,000 - 
$299,999

19%

Under 
$49,999

3%

 
$300,000+

18%

$50,000 - 
$99,999

14%

$100,000 -
$149,999

26.0%

Grad 
School
35.9%

4 Year
Degree
42.5%

Some
College
19.8%

H.S Diploma
1.9%

Education
(Highest level achieved -

98% have attended college)

1 - 24
48.9%

1,000+
5.7%

50-99
7.6%

25-49
13.4%

100-499
18.3%

500-999
6.1%

Employees
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$1,000,000+
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9%

28%

34%

16%
13%

$637,000
Average value of residence.

DID YOU KNOW?
The Journal has...
Average Net Circulation = 7,015

30,819 Print Readers Each Issue
43,205 Digital Readers

Our Story
The Journal of Business was launched in February 1986 and primarily serves the Spokane-Coeur d’Alene market area. 

It publishes bi-weekly, 26 times a year, and has an audited average circulation of about 7,015, and about 8,000 average e-newsletter 

subscribers, giving the newspaper one of the best market penetrations of any similar publication in the country. 

The Journal is independently owned and operated in Spokane, WA, by Northwest Business Press Inc., which is a subsidiary of Spokane-based Cowles Co.

The Journal’s comprehensive coverage of business news in the Inland Northwest has earned it hundreds of awards for writing and design, including 

“Best Newspaper” of its size in North America by the Alliance of Area Business Publishers, and first place for “General Excellence” among non-daily 

newspapers in our region from the Society of Professional Journalists. It also has been named Media of the Year by both the Spokane and Washing-

ton state boards of Realtors, and has been recognized twice as a small business of the year by the local chamber of commerce.

Each print issue of the Journal of Business includes at least one industry-specific special section, ranging from Real Estate & Construction to 

Health Care, to Manufacturing & Distribution. We also publish a host of supplemental magazines and compendiums, including an annual Book 

of Lists and the Market Fact Book. All of the Journal’s news coverage also is available online and is optimized for mobile reading.

Time spent with each issue*

Under 15 minutes

15 to 29 minutes

30 to 59 minutes

Longer than 60 minutes 

15%

34%

41%

10%

Circulation Verification Council: Dec. 31, 2021

* Circulation Verification Council

{ }63% of readers say they 
contacted a company because 
of an advertisement they saw 

in the Journal.*
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By Kevin Blocker

kevinb @spokanejournal.com

The INB Performing Arts Center debuted 44 years ago 

as part of the World’s Fair. It’s largely been untouched ever 

since.
That will change, e�ective May 1. Operated by the 

Spokane Public Facilities District, the performing 

arts center will shut down for at least six months in 

preparation for a $22.3 million project that will overhaul 

the 14,000-square-foot building.

“It’s going to be a pretty dramatic project,” says Kevin 

Twohig, who now works as a project manager for the 

facilities district after retiring as its CEO e�ective Feb. 1. 

The PFD also operates the Spokane Veterans Memorial 

Arena and Spokane Convention Center.

“It’s basically a project that is going to last the 

AND FOR ITS NEXT ACT …

INB Performing Arts Center set for $22.3 million overhaul

AMAZON OF A PROJECT IN WORKS

community another 30 to 40 years,” he says of the three 

story, 100-foot tall building.

Spokane-based Lydig Construction Inc. will serve as the 

project’s general contractor, and Integrus Architecture PS, 

of Spokane, is the project’s architect and structural engineer, 

the INB’s design documents say.

MW Consulting Engineers PS, of Spokane, is the project’s 

electrical and mechanical engineers and Edmonton, Alberta-

based Stantec Inc. is acting as an acoustical consultant on 

the project, design documents say.

Construction costs make up $19.2 million of the overall 

$22.3 million project. The remaining $3.1 million will go 

toward all new seats in the entire auditorium, accessibility 

studies and other miscellaneous items, Twohig says.

During construction, the most visible changes will occur 
See RACETRACK page A29

Not HQ2, but proposal near 

airport still big by any standard

By Mike McLean
moc.lanruojenakops@ mekim

The Spokane County Planning Department 

is reviewing conceptual plans for a massive 

distribution facility to be constructed near 

Spokane International Airport.

While the name of the company that will 

operate the facility is conspicuously absent from 

the pre-application information, the scale of 

the project is consistent with other planned and 

developed Amazon.com Inc. fulfillment centers 

that typically employ well over 1,000 workers.

Fulfillment centers are regional warehouse 

operations that stock and store merchandise to be 

packaged and shipped per customer orders.

Some people with knowledge of the project 

say they’re bound to secrecy at this preliminary 

planning stage.

The Spokane o�ce of Co�man Engineers 

is listed as the applicant for the project, which 

is titled “Super Duper Project Rose” in pre-

application information. Amazon, the Seattle-

based e-commerce giant, is known to use code 

names for such fulfillment center projects during 

the planning and design phases.

Karl Kolb, general manager at Co�man 

Engineer’s Spokane o�ce, declines to comment 

on the project.

“We have a nondisclosure agreement we have 

See ARTS  page A27

See AMAZON page A28

After the Best of Broadway production of Dirty Dancing later this month, the INB Performing Arts Center will be shut down for renovation, 

including an overhaul to the lobby, shown above. 

Super Oval

could turn 

corner, 

owner says  

Racetrack operator 

hopes to capitalize on 

Airway Heights activity 

By Kevin Blocker

kevinb @spokanejournal.com

After nearly four years of work 

and having spent $700,000 of 

his own money, Rick Nelson, the 

owner of Spokane Super Oval LLC, 

thinks the half-mile auto racing 

track in Airway Heights could 

finish this racing season in the 

black.
“We’ve struggled every year,” 

Nelson says, just days before the 

scheduled start of the 2018 racing 

season, set for April 21. “But this 

year, next (year), it feels like it 

could be really di�erent out here.”

Nelson, Spokane Super Oval 

general manager Jim Moore, and 

marketing manager Tom Glithero 

say they see an opportunity for the 

park that they say it’s never had 

before. And that is to be a part 

of a flourishing Airway Heights 

entertainment scene.

“We hope to be profitable this 

year,” Nelson says.

It’s not hard to see why Nelson 

is optimistic given all of the 

construction activity taking place 

near the Spokane County Raceway 
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18%

5
9%

1
15%

3
30%

2
15%
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Activities 
In the past 12 months

Attended a concert, theater
or stage show

Donated to a charity

Traveled

Volunteered with a nonprofit

Golfed

Boated or sailed

Snow skied/boarded

Camped, hiked or backpacked

Read or purchased books

70%

91%

85%

59%

37%

52%

18%

55%

89.1%

Plan to buy
In the next 12 months

A boat

An RV

Recreation/lake property

Sport Vehicle

3.7%

4.1%

5.9%

4.4%

Financial Plans
Plan to seek out in the next 12 months

Personal loan

Personal account or card

Business loan

Business account or card

15.6%

7.0%

6.7%

8.2%

Professional Service Plans
Plan to seek out in the next 12 months

Attorney

Stock Broker

Insurance agent

Financial Planner

Accountant

Real Estate agent

Travel agent

Architecture or Engineer

IT or Computer Specialist

49%

22%

56%

53%

57%

18%

13%

13%

19%

Automotive

What They Need

27% will help a child or relative 
choose a school to attend{ } 25% of our readers anticipate con-

sidering a new health-care plan for 
themselves or family{ }

DID YOU KNOW?

What They Need

of our readers assist in the care 
and/or decision-making for an 
elderly or disabled person

DID YOU KNOW?

33%

52%
of our readers 
have gone wine 
tasting in the 
last 12 months

91%
of our readers 
vote in public 
elections

79%
of our readers
do business or 
recreate in 
North Idaho

Dining Out

98.2% 
of our readers dine out 
every month.

say they will seek out banking 
services in the next 12 months.

DID YOU KNOW?

37%

None
1%

2
40%

1
21%

4+
17%

3
20%

Vehicles owned 0 10 20 30

Vehicle Plans

Buy or lease:

Personal use:

Business use:

Percent

23%

19%

4%

In the next 12 months

(In a typical month)

None
1.8%

1-2 times
17.8%

3-5 times
31.6%

5+ times
48.7%

In the next 12 months

101214161820 8 6 4 2 0

Business Construction Plans

Plan to move to build a new facility or office

Plan to to remodel a new facility or office

Plan to to expand a new facility or office

Plan to open an additional location

Percent

6.6%

6.3%

14.4%

14%

Benefit Plans

Percent
0 5 10 15 20 25 30

Plan to shop for in the next 12 months

 Medical Plans

Dental Plan

Vision Plan

Wellness Program

401K Program

28%

23%

20%

12%

10%

Health Care

Percent
0 10 20 30 40 50 60 70 80

Important factors in choosing a medical-care facility

Reputation & Capabilities
of the facility

Coverage or recommendations
from an insurer

Recommendations from others

Cost or value of analysis

Convenience of location

69.8%

63.1%

32.5%

20.9%

47.0%

Air & Hotel Travel Plans

Percent

In the next 12 months

0 10 20 30 40 50 60

1 to 5 times

5 to 10 times

10+ times
Air
Hotel

57.3%

50.0%

19.2%

26.9%

9.1%

17.1%


