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Type of Organization: Pediatric orthopaedic hospital and clinic
Executive: Peter Brewer, Administrator  
Year Founded/Acquired: 1924

Type of Organization: Nonprofit aimed at the prevention of dating abuse. 
Executive: Jenny Moeller, Founder/President 
Year Founded/Acquired: 2012

  

For 90 years, Shriners Hospitals 
for Children-Spokane has been caring 
for pediatric orthopaedic conditions, 
treating children 18 and under from 
Washington, Idaho, Montana, Alaska 
and Canada. 

“The hospital began as a mobile unit 
in 1924, and has grown into a beauti-
ful, state-of-the-art 30-bed hospital 
treating thousands of patients each 
year,” says spokeswoman Kristin Mo-
nasmith. 

In 2015, the hospital, located at 911 
W. Fifth, saw nearly 11,000 children 
in its outpatient clinic and performed 
almost 900 surgeries. With volumes 
up and the facility running efficiently, 
Monasmith says the hospital still has 
availability to care for more children.

Spokane Shriners Hospital treats 
conditions ranging from serious ortho-
paedic issues requiring multiple sur-
geries, to fractures or sports injuries, 
easily corrected through same-day 
surgery. In addition, patients receive 
physical rehabilitation, radiology, lab 
services and casting, all within the 
hospital here. All care and services 
are provided regardless of the patient’s 
ability to pay. Acceptance for care is 
based solely on medical need.

Shriners’ mission is threefold, pro-
viding excellent pediatric orthopaedic 
services, educating tomorrow’s physi-
cians and other health care providers, 
performing research to ensure quality 
care, and developing new knowledge 
and improving the quality of life for its 
patients.

Create Your Statement, a Spokane 
nonprofit, is dedicated to bringing edu-
cation and awareness to the prevention 
of dating abuse, as well as promoting 
leadership and character development 
among today’s youth in the community. 

Founded by Jenny Moeller in 2012, 
the organization’s mission is to educate 
youth to recognize, end, and ultimately 
stay out of unhealthy relationships. 

“We increase young people’s knowl-
edge and awareness of the different 
forms of dating abuse (physical, emo-
tional, sexual) and develop the inter-
nal and external assets that help youth 
build healthy relationships,” says Mo-
eller. 

Research shows that one in three 
teens are victims of abuse, she says, 
adding that teens aged 16 to 24 have 
the highest rates of domestic violence, 
and 40 percent of teens know someone 
their age who has been physically as-
saulted in a relationship. 

“With dating abuse comes many 
other negative connotations. Statistics 
show an increase in early pregnancy, 
drug use, high-school drop outs, de-
pression, low self-esteem, and even 
suicide when dating abuse is present,” 
she says. 

The resources of a community are 
strained to overcome the negative out-
comes of abuse, she maintains. 

“Dating abuse is an “equal oppor-
tunity” problem, affecting youth from 
all socioeconomic and racial back-
grounds,” she says. “While the litera-
ture demonstrates that youth from un-
derrepresented communities are more 

Another important element of the 
Spokane facility’s mission is to provide 
education for its 142 full-time employ-
ees, Monasmith says. 

“The Spokane hospital encourag-
es and supports professional growth 
through leadership development and 
educational advancement, with active 
staff development programs tied to the 
hospital’s core values and competen-
cies that support our strategic goals,” 
she says. 

Opportunities for employees to fur-
ther their education include leadership 
seminars for managers and directors’ 
consistent in-service training for all 
staff on new products, policies, pro-
cedures and skills, as well as tuition 
reimbursement to encourage staff to 
pursue formal education to further 
career goals and ongoing certification 
training. 

The hospital staff is encouraged to 
be a part of the community in ways 
meaningful to their lives as well, Mo-
nasmith says.  

“Our staff participates in commu-
nity initiatives for local organizations, 
some of which we have relationships 
or affiliations with nonprofits such as 
the Muscular Dystrophy Association 
Muscle Walk, and Ronald McDonald 
House fundraisers, as well as other 
organizations where our staff have an 
interest,” she says. “Those include the 
Cystic Fibrosis Foundation in Spo-
kane, the Alzheimer’s Association, and 
the Susan G. Komen Eastern Washing-
ton, to name just a few.”

The hospital also provides compli-
mentary burn awareness materials to 
the Spokane community to educate 
kids in its year-long Be Burn Aware 
campaign. 

As demand for specialty pediat-
ric services has grown, the Spokane 
hospital has remained committed to 
enhancing access, and expanding key 
services to continue to make an impact 
in the community.

In 2013 the Spokane Hospital 
launched the first urgent pediatric 
fracture clinic and the popularity of 
the clinic has exceeded expectations, 
she adds. 

“Since its inception, volumes have 
increased over 100 percent,” she says. 

The program gives priority schedul-
ing to pediatric patients during week-
days with documented cases of stable 
fractures. If the child’s medical needs 
require surgery, the patient may be 

fast-tracked into same-day surgery. 
The immediate referral process to the 
fracture clinic provides a reliable solu-
tion for busy providers, and parents 
appreciate the expedited care, says 
Monasmith. 

Monasmith says the hospital’s great-
est challenge is fighting the public per-
ception about the type of care provided 
by Shriners Hospital and who qualifies 
for treatment.

“The community awareness of the 
Spokane Shriners Hospital pediatric 
orthopaedic expertise is getting better, 
but there is still a gap,” she says. “The 
perception continues to be the hospital 
only treats children with a severe dis-
ability or condition.”

The Shriner’s hospital has increased 
visibility of its message to the commu-
nity, and has focused on the hospital’s 
operations, mission and full spectrum 
of pediatric orthopaedic care.

likely to experience a host of social ills, 
all youth are at risk of dating abuse.”

Moeller says prevention, awareness 
and leadership are key in overcoming 
dating abuse. 

Create Your Statement provides 
educational information to youth 
through several forums. It incorpo-
rates a seven-week curriculum focused 
on awareness and prevention work-
shops, public keynote presentations 
and school assemblies.

Moeller says the organization has 
grown from serving 268 youth in 2012 
to more than 1,100 in 2015.

Statement’s curriculum called RED-
FLAG is geared to teenage girls, and its 
counterpart curriculum CONTROL, is 
geared to teenage boys. The nonprofit’s 
trained facilitators lead young women 
and men through a seven-week course 
in partnership with other community 
organizations and faith-based organi-
zations in Spokane County. The pro-
gram empowers teens to form healthy 
relationships and to recognize their 
value and potential.

Moeller says Statement is unique in 
that it strives to prevent teen domestic 
abuse, as well as promote leadership 
development. 

Although the organization does not 
have paid employees, the organiza-
tion thrives with key volunteers and a 
strong working board of directors, she 
says. 

“Statement complements other or-
ganizations in our community, pro-
viding preventive programming to 
enrich the experiences youth have at 

community centers, after-school pro-
grams, and youth groups,” Moeller 
says. “Bringing our proven curriculum 
to trusted settings where youth cur-
rently receive other services is a major 
strategy of the organization,” she adds. 

Statement partners with several 
community organizations, includ-
ing the Boys and Girls Club of Spo-
kane County, the YMCA of the Inland 
Northwest, and the Kalispel Tribe of 
Indians. 

She adds that partner organizations 
play a role in helping youth navigate 
other services that will further im-
prove their development. “We also di-
rectly refer girls to our partners when 
appropriate,” she says. 

Statement’s board representation 
includes professionals from the fields 
of accounting, legal, marketing/public 
relations, community outreach, fund-

raising, and domestic violence. 
Statement also has implemented its 

first training-for-trainers module to 
prospective new instructors, says Mo-
eller.

“Eleven new leaders have complet-
ed this training recently through the 
YMCA partnership. These leaders will 
help further our mission in reaching 
even more youth for our cause,” she 
says.

Now that its train-the-trainer cur-
riculum has been developed, State-
ment plans to offer the program twice 
per year to grow the pool of trained fa-
cilitators available to offer its courses. 

Statement is building on three years 
of successful fundraising experience. 
Its annual fundraiser in February 2016 
raised approximately $26,000 for the 
organization, Moeller adds. 

“In addition, Statement was the re-
cent designated charity for the Happy 
Girls Run, bringing in an estimated 
$1,000 in new support. We recently 
closed out a $5,000 grant from the In-
land Northwest Community Founda-
tion,” she says. 

Research is very clear that teenagers 
in abusive, violent relationships have 
an increased risk of a host of health 
and mental health disparities. Accord-
ing to the U.S. Department of Health 
and Human Services’ Office of Adoles-
cent Health, adolescent-aged females 
who experience dating violence are 
four to six times more likely to become 
pregnant than their peers. They also 
report lower self-esteem and emotion-
al well-being, more suicidal thoughts 
and attempts, and are more likely to 
have eating disorders than adolescents 
who do not experience dating violence. 
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Congratulations
We congratulate the nominees and winners of the 31st Annual Agora Awards!

Bank of America recognizes Greater Spokane Incorporated for their dedication to making 
our community the best that it can be. Together, we can help create better lives.
 
 
Visit us at bankofamerica.com/local

Life’s better when we’re connected®

We invite you to experience the exceptional, Award-Winning 
service we’ve offered owners for over 39 years.  What does 
“Award Winning Service” mean?

620 E. North Foothills Drive Spokane, Wa  99207 www.candhforeignauto.com

(509) 487-9683
 www.candhforeignauto.com

                              What does this mean to YOU?
 

           It means you can trust your car 
                                               will be repaired right, on 
                                                   time and with honesty.

*We service Volvo, BMW, Mercedes Benz, 
Audi, Volkswagen, and Subaru.

It also means you can expect the best nationwide warranty 
available, roadside service, complimentary valet, and a FREE 
car wash & vacuum with every service.

3 year unlimited mileage warranty, ask for details.

Feel free to read any of the certified testimonials on 
our web site - www.candhforeignauto.com.

 

We look forward to giving you the service you deserve.

Sincerely,

Ed & Scott Cushman

Voted “Top 10 Shops” in the U.S. Motor Age Magazine
 

Only Automotive Shop to win Spokane’s Agora Award
Winner - 1996, Runner Up - 2001
 

Voted Best Automotive Shop - The Inlander 2009

Voted Best Auto Repair Spokane Coeur d’Alene Living 2015

We are honored to be an Agora Award Finalist. 
It’s a privilege to be surrounded by so many distinguished companies!

A healthy community 
is good for everyone.

 We’ve proudly served Spokane and Eastern 
Washington for more than 80 years and are honored

 to be an Agora Award Winner and Sponsor.  

© 2016 Asuris Northwest Health



4 2016 AGORA Awards Supplement to the Journal of Business 2016 AGORA Awards         5Supplement to the Journal of Business

BUSINESS EXCELLENCE: LARGE BUSINESS

BUSINESS EXCELLENCE: MEDIUM BUSINESS

Itron Inc
Worldwide reach coupled with a local focus

C&H Foreign Auto Inc.
Relationships, honest feedback keys to longevity

Itron Inc.   
2111 North Molter Road

Liberty Lake, WA 99019-9469
www.itron.com

 (509) 924-9900 

C&H Foreign Auto Inc. 
620 E. North Foothills Drive 

Spokane, WA 99207 
www.candhforeignauto.com

 (509)487-9683

Type of Organization:  Gas, energy measurement devices and control technology
Executive: Philip Mezey, President and CEO 
Year Founded/Acquired: 1977

Type of Organization: Service and repair of European and fine Asian vehicles
Executives: Ed Cushman, President 
Year Founded: 1977

With nearly 6,500 employees world-
wide and nearly 500 in the Spokane and 
Liberty Lake areas, Itron is dedicated to 
the resourceful use of energy and water. 
The company provides comprehensive 
solutions that measure, manage, and 
analyze energy—including electricity, 
gas, water and thermal energy. 

Far flung, Itron supports near-
ly 8,000 customers in more than 100 
countries. 

Building on its legacy of innovation, 
Itron recognized its customers’ need for 
a network that spans energy sources 
that address various operational chal-
lenges, including theft detection, iden-
tification of unsafe conditions, outage 
analysis and leak detection. 

Itron recently launched OpenWay 
Riva, a next generation utility network 
for smarter energy, water and smart 
cities, featuring open standards—which 
allows various devices from different 
companies to communicate and in-
teroperate, a key capability in enabling 
smart cities. It is already being used 
or tested by five utilities on four conti-
nents.

In recent years, as the utility indus-
try has become increasingly commod-
itized, driving the price per meter and 
challenging Itron’s share-focused strat-
egy, the company expanded its software 
and services business to deliver more 
value and outcomes to its customers. 

As the smart cities movement goes 
mainstream, utilities will be on the 
leading edge of the movement through 
its investments in smart grid technol-
ogy and multi-purpose networks over 
large urban areas. Utilities and cities 
will use the technologies to drive energy 

Spokane’s C&H Foreign Auto Inc. 
was founded in 1979 by Ed Cushman 
on the belief that, combined with pos-
itive relationships with its customers, 
employees and vendors, it could pro-
vide professional, quality auto main-
tenance and repairs, ensuring the lon-
gest lasting, safest means of vehicle 
transportation possible.

Cushman, who also is the com-
pany’s president, says C&H provides 
quality education to its customers, en-
abling them to make good decisions 
about their vehicles’ maintenance 
needs, resulting in reliable, dependable 
transportation. Customers are then 
equipped to make decisions without 
fear of making improper, or worse yet, 
unneeded choices in auto care, he says.

“Positive relationships are grown 
and fostered through honest, open 
communication with all customers and 
vendors,” Cushman says. “We stress the 
importance of these principles with all 
employees through leadership by ex-
ample, and coaching, which helps grow 
and foster the importance of building 
honest relationships.” 

Cushman believes the success of 
those efforts are measured in overall 
customer retention. 

“Currently C&H’s customer reten-
tion rate averages 93 percent, with 
many continuing to patronize us for 
39-plus years,” he adds. 

C&H Foreign Auto serves the In-
land Northwest, most of Montana, and 
the Lewiston and Clarkson area. All 
C&H services are backed by a three-
year warranty. 

“We offer a 100 percent satisfaction 

efficiency, water conservation and re-
duced carbon emissions, while also pro-
viding a technology platform to make 
communities more livable, sustainable 
and economically vibrant. 

Allison Mallahan, Itron spokesper-
son and team leader, says the company 
is proud to be a founding member of 
Envision America, a national initiative 
that leverages the success of the smart 
city projects to accelerate deployment 
of innovative technologies in urban cen-
ters. Itron is also a member of Spokane’s 
smart city accelerator project, one of 10 
cities selected to participate in Envision 
America.

Itron has a long history of contribut-
ing to the extraordinary efforts of many 
local organizations through its corpo-
rate and employee giving as well, Malla-
han says. “Our corporate philanthropy 
efforts are aligned with Itron’s mission 
and focus on the resourceful use of en-
ergy and water,” she adds. 

Itron supports community programs 
ranging from assistance with commu-
nity fundraisers, educational initiatives, 
sponsorships and service projects, says 
Mallahan. 

“Our gift matching program match-
es employee contributions to eligible 
nonprofits up to $1,000 per employee 
per year,” she says. “We support and en-
courage employees to participate in a 
wide range of community volunteer ac-
tivities, including board memberships 
and community service time.” 

In Spokane and surrounding areas, 
Itron partners with several organiza-
tions that share its vision for education, 
the environment, community vitality, 
and health and human services, includ-

guarantee, while providing exceptional 
customer service experience,” he says. 

With 11 employees, Cushman says 
he considers the tenure of his employ-
ees to be one of his greatest accom-
plishments. 

“As of the end of last year, C&H had 
an average tenure of over 18 years in 
length for all employees,” he says, add-
ing that he also has had the loving sup-
port of his wife, Cindy, for the past 43 
years. 

Customer and employee longevity 
are directly related to management’s 
operating policy, as well as employees’ 
dedication to excellent customer care, 
he says. 

C&H has faced its share of challeng-
es and will continue to do so in coming 
years, Cushman says, adding that one 
of its greatest challenges over the past 
three years has been in finding and hir-
ing trained technicians. 

“As auto manufacturers move to-
ward the autonomous and connected 
vehicles, with telematics technology 
advancements as exciting as those 
changes will be, it will potentially cre-
ate a very different business model for 
all repair providers,” he says. 

Responding to changes, many qual-
ified technicians have moved from au-
tomotive service and repair into other 
industries, and some of the best techni-
cians have entered advanced technical 
industries, he adds.

Cushman believes strongly in ed-
ucation and serves on Spokane Com-
munity College’s automotive program 
advisory board, as well as the Newtech 
Skill Center board. With those affilia-

ing the Spokane STEM Network, FIRST 
Robotics Competition, Girl Scouts of 
Eastern Washington and Northern Ida-
ho, and the Mobius Children’s Museum 
that promote science, technology, engi-
neering and math (STEM) education. 

“We partner with organizations like 
the Lilac Bloomsday Association and 
Spokane Hoopfest to help build inclu-
sive and sustainable communities and 
with those that support health and hu-
man services in our community,” Mal-
lahan says.

Professional development is critical 
to Itron and the company has invested 
heavily in technology education, includ-
ing an e-learning management system 
that provides training to employees 
around the globe. 

Mallahan says Itron offers rich 
opportunities for industry and ca-
reer-based online and in-person semi-

tions, C&H has created job shadowing 
programs for interns who are mentored 
and trained. C&H also has implement-
ed a free tool program for all interns 
hired, to help with start-up costs that 
run into the thousands of dollars for a 
technician. C&H has been instrumen-
tal in funding an annual perpetual 
scholarship award for SCC automotive 
students. 

C&H’s community contributions 
are generous. For the past 33 years 
C&H has sponsored and run a pro-
gram known as “Lights On.” The com-
pany will inspect and replace any exte-
rior light bulbs that have failed for free 
on the first Saturday of October, and 
it averages approximately 180 vehicles 
per year.

“All in hopes of making Spokane’s 
streets safer,” Cushman says. 

nars as well as tuition reimbursement. 
“Itron is currently implementing a 

program companywide focused on roles 
viewed as strategic and/or critical to the 
ongoing success of our organization,” 
she says. “The program is a method to 
assess performance and development 
needs, and to ensure a thorough assess-
ment of talent, resulting in both compa-
ny development and individual growth.” 

Itron also is focused on the overall 
health of its employees with the launch 
of Itron Fit, a corporate wellness pro-
gram that promotes active lifestyle and 
prioritizes health and wellness. 

“Itron is strongly committed to in-
vesting in the communities where we 
live and work,” says Mallahan. “We take 
pride in our rich history of contributing 
to the extraordinary efforts of local or-
ganizations through our corporate and 
employee giving programs.

The company also donates $3,500 
each year to Transitions, which pro-
vides support to local homeless women 
and children in Spokane. 

C&H has supported Boy Scouts of 
America through its Inland Northwest 
Council, and continues to donate funds 
to RiteCare, a program supporting 
speech therapy and family counseling. 

Cushman and C&H Auto staff also 
donate many hours and dollars to 
Women and Children’s Free Restau-
rant & Community Kitchen, providing 
meals and help for families to learn 
proper nutrition.

Employees of C&H Foreign Auto 
receive significant support for profes-
sional development as well. Cushman 
says he believes education is the key 
to sustainable success and competitive 
advantage in the marketplace.

BUSINESS EXCELLENCE: SMALL BUSINESS

Jason Swain & Associates LLC
Consultant says trust requires authenticity

Jason Swain & Associates, LLC 
1679 North Winrock St

Liberty Lake, WA 99019
jason@swainleadership.com

(509) 953-8425

Type of Organization: Consultant professional development programs 
Executives: Jason Swain, Owner and Principal Consultant 
Year Founded/Acquired: 2009

After leaving a successful consult-
ing firm in Cincinnati, Ohio, Jason 
Swain moved to Spokane with his wife, 
a Spokane native, and opened his own 
consulting firm here in 2009. 

His consulting focus was to create 
workplace environments that opti-
mize human potential. He envisioned 
becoming the most trusted, respected 
and sought after management consul-
tant in the Inland Northwest. 

Swain is well on his way to that 
dream, after assisting a host of local 
organizations survive and thrive by 
creating and sustaining fully aligned 
and high performing teams. Jason 
brings over 16 years of professional ex-
perience in organization development, 
training, executive team development, 
and corporate coaching to the Spokane 
market.

Swain says he began his career with 
the belief that he could help affect pos-
itive change in powerful organizations, 
thereby having a great impact on the 
larger community. 

He says that throughout his career, 
he has had incredible mentors and the 
opportunity to work with some of the 
most successful organizations in the 
world, including Procter & Gamble, 
American Express and Ford Motor 
Company. 

“These experiences helped me learn 
fundamental principles about human 
nature and how to create environ-
ments in which people can thrive,” 
Swain says. 

Swain has brought his experience 
and expertise to mid- to large-size or-
ganizations, publicly held companies 
and nonprofits. His local clients in-
clude: ALSC Architects PS, Bernardo 

Wills Architects PC, Career Path Ser-
vices, Cerium Networks, CHAS (Com-
munity Health Association of Spo-
kane), the City of Spokane, Clearwater 
Paper Corp., Community Colleges of 
Spokane, Desautel Hege Communica-
tions Inc., and the Downtown Spokane 
Partnership. He also has taught in the 
MBA program at Gonzaga University.

Taking on challenges has been par 
for the course, Swain says. But several 
years ago he faced a challenge he was 
sure would make or break his business.  

Expectations and stakes were high, 
he says, as the project was to have a 
transformative effect on the entire or-
ganization. 

“Unfortunately, I had never done a 
project of this scale and I did not know 
how I was going to accomplish it. All I 
had to go on was my intuition and the 
self-confidence to deliver on my com-
mitment. I explained my philosophy 
and approach to the executive team 
and won the business,” says Swain. 

Over the next several months, he 
says, there were countless sleepless 
nights as he designed processes and 
theories. 

“I was flourishing! Ultimately, the 
project was a huge success,” he says, 
adding that the challenge transformed 
his client’s organization as well as his 
own business. 

“I developed a unique and effective 
process that virtually any organiza-
tion (can) benefit from … I have since 
brought this process to numerous oth-
er local organizations and continue to 
hone and improve the process,” says 
Swain. 

He says his business went from pri-
marily engaging in short-term projects 

of limited scope to primarily long-
term, comprehensive and transfor-
mative projects that have consistently 
proven to be effective.

In today’s market, Swain says, trust 
has never been more important to the 
success of an organization. “The key to 
building trust is authenticity. I help or-
ganizations develop authentic brands 
by first helping them discover who they 
are. Like a guiding star on the horizon, 
this provides context for all decisions 
and actions,” he says. 

In this way, organizations are able 
to adapt to a constantly changing 
world in consistent, authentic ways. 
This in turn breeds trust and loyalty 
from customers, he adds.

Officially, Swain’s business model is 
a sole-proprietorship. Rather than em-
ployees, he says he trains and develops 
contractors to work with him or to rep-

resent the company. “As my business 
includes providing professional devel-
opment programs for many local and 
regional companies, one method for 
developing associates is to have them 
participate in my programs,” he adds. 

Which serves a dual purpose. “Not 
only do (contractors) gain a variety 
of new skills related to interpersonal 
and organizational effectiveness, they 
begin the process of learning how to 
teach those skills to others.”

One of the ways Swain helps to 
strengthen the larger community is by 
giving back.

“Every year, I offer my services in 
organizational effectiveness, strategic 
planning, team-building and lead-
ership development pro bono or at a 
much reduced rate to numerous orga-
nizations I believe have a positive im-
pact on the community,” he says. 

http://www.dsxc.org
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Year founded/acquired: 2004
Ben & Jerry’s is a value-led ice cream business built on legendary, iconic flavors 
such as Cherry Garcia, Chunky Monkey and Chocolate Chip Cookie Dough.

Spokane Gymnastics 
2515 N. Locust Road 
Spokane Valley WA 99206
509-533-9646
spokanegymnastics.com
Type of service provided: Gymnastic academy
Executive: Nadine Burgess, Owner
Year founded/acquired: 2010
Spokane Gymnastics’ mission is to encourage the development of strength, skill, 
and character through gymnastics training in a positive environment, where 
every student has the greatest opportunity to succeed, no matter what their level 
or goal.

Vorpahl Wing Securities
421 W. Riverside, Ste. 1020
Spokane, WA 99201
509-747-1749 or 1-888-782-4149
vorpahlwing.com
Type of service provided: Investment advice for every generation
Executive: Tim Vorpahl, President
Year founded/acquired: 1996
A full-service, locally owned broker/dealer offering a full range of solutions and 
services to help clients achieve peace of mind. 

LARGE BUSINESS
Family Home Care Corp. 
22820 E. Appleway Ave. Ste. B
Liberty Lake, WA 99019
509-473-4949
fhccares.com
Type of service provided: In-home health care services
Executive: Jeff Widberg, President
Year Founded/Acquired: 1966
Family Home Care provides comprehensive, professional and compassionate, 
in-home care services.

Nuvodia, LLC
850 E. Spokane Falls Blvd., Ste. 124
Spokane, WA 99202
509-624-8764
nuvodia.com
Type of service provided: Information technology solutions
Executive: Jon Copeland, CEO
Year founded/acquired: 2012
Nuvodia is a customer-focused IT company that delivers secure, reliable, cost-ef-
fective technologies, consulting services to help organizations across industries 
improve performance, reduce costs and maximize results.

SMALL NONPROFIT
Communities in Schools of Spokane County
905 W. Riverside Ave., Ste. 301
Spokane, WA 99201
509-413-1436
spokane.ciswa.org
Type of service provided: School dropout prevention organization
Executive: Chuck Teegarden, Executive Director
Year founded/acquired: 2007
Communities in Schools offers a solution to the school dropout problem in part-
nership with public schools, bringing resources and volunteers into the schools to 
help struggling students get back on track. 

River’s Wish Animal Sanctuary
11511 W. Garfield Road 
Spokane, WA 99224   
509-951-3650
riverswish.org
Type of organization: Animal rescue, rehabilitation, adoption and sanctuary.
Executives: Kit Jagoda, Pete Jagoda, Co-founders
Year founded/acquired: 1994. In 2004 incorporated as 501c3 nonprofit.
River’s Wish Animal Sanctuary mission saves lives through rescue, education 
and advocacy of animals. 

LARGE NONPROFIT
Northwest Christian Schools, Inc.
5104 E. Bernhill Road
Colbert, WA 99005
Spokane, WA
509-238-4005 
NWCS.org
Type of service provided:  Faith-based homeschool program
Executive: Jack Hancock, Ed.D Headmaster
Year founded/acquired: 1949
Northwest Christian’s stated mission is to nurture the heart, mind, and will of 
each student through Bible-centered academics, encouraging them toward a life of 
fruitful service in the home, church, on the job, and in the community. 

Partners with Families & Children: Spokane
1321 W. Broadway
Spokane, WA  99201
 509-473-4810
partnerswithfamilies.org
Type of service provided: Nationally accredited Children’s Advocacy Center 
Executive: Carol H. Plischke, Executive Director
Year founded/acquired:  1988
Partners with Families & Children in Spokane provides a full range of services 
for children who have suffered abuse and/or neglect as well as parental instruc-
tion, mental health services, and substance use disorders treatment for parents. 

SMALL BUSINESS
Kendall Yards Farmers Market
1335 W. Summit Parkway 
Spokane, WA 99201 
509-475-6306
www.kendallnightmarket.org
Type of service provided:  Farmer’s Market 
Executive: Jim Frank, CEO
Year founded/acquired: 2015
The vision for the Kendall Yards night market is to bring friends and neighbors 
together in a unique location along the Spokane River, providing local produce 
and a gathering place for friends and neighbors every Wednesday evening from 
4:00 to 8:00 p.m.

Tinderbox Consulting
304 W. Pacific Ave. #210
Spokane, WA 99201
509-570-6846
tinderboxconsultant.com
Type of service provided: Creation, execution of marketing plans
Executive: Josh King, Founder
Year founded/acquired: 2013
Tinderbox Consulting provides marketing and sales consulting, as well as the 
management of a variety of marketing tasks. Its goal is to help small business 
owners be successful in running and marketing a business.

MEDIUM BUSINESS
Ben & Jerry’s Scoop Shop & Catering
808 W. Main, Riverpark Square, 
Spokane, WA 99201
509-455-8500      
benjerry.com/riverparksquare
Type of service provided: Retail ice cream shop 
Executive: Steve and Kari Conner, Owners

BUSINESS EXCELLENCE: COMMUNITY SERVICE AWARD
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Indaba Coffee
Combining a love of coffee, and love of community

 Zerorez of Spokane LLC
Technology and employee empowerment are key

Indaba Coffee 
1425 W Broadway Ave
Spokane, WA 99201

www.indabacoffee.com
(509) 443-3566

Type of Organization: Micro-roasting coffee company
Executive: Bobby Enslow, Founder/Owner 
Year Founded/Acquired: 2009
 

Zerorez of Spokane, LLC 
1311 E. Indiana Ave. #1

Spokane Valley, WA 99216
www.zerorezspokane.com 

(509) 922-5326

Type of Organization: Chemical-free carpet cleaning 
Executive: Jeremy McGee
Year Founded/Acquired: 2004

Bobby Enslow, who launched Ind-
aba Coffee in 2009 and now operates 
two coffee shop locations in Spokane, 
says his mission is simply to love coffee 
and love people. 

“Our vision is to provide supportive 
employment and internships to at-risk 
youth, and a meal for every bag of cof-
fee sold,” Enslow says. “Our roasting 
philosophy is more modern and takes 
after the Nordic roasting style. We 
want to feature the uniqueness each 
coffee has to offer.”

Enslow describes Indaba Coffee as a 
social benefit coffee roasting business, 
as Indaba Coffee’s profits are reinvest-
ed into the Spokane community. 

“We reinvest into our community by 
employing marginalized people such 
as the developmentally disabled and 
former addicts, providing job training 
through our barista academy to at-risk 
youth and providing a meal for every 
bag of coffee sold through a partner-
ship with Second Harvest Food Bank 
of the Inland Northwest.” 

Although Indaba Coffee has re-
ceived many accolades from the com-
munity and local media for the quality 
of its coffee, Enslow says the compa-
ny’s greatest accomplishment can’t be 
found on a piece of paper or an award. 

“Our greatest accomplishment is 
centered around the lives that we have 
had the privilege of being a part of 
changing,” he says.

“This last year, for one example, we 
hired a man who had been a drug ad-
dict for over 20 years. Since working 

Zerorez of Spokane LLC, a local 
franchise of a Salt Lake City-based 
chemical-free carpet cleaning com-
pany owned by Jeremy McGee, is not 
your grandmother’s carpet cleaning 
business. 

While traditional carpet cleaners 
use heated water mixed with soaps, de-
tergents and chemicals, some of which 
remain embedded in the carpet, the 
Zerorez cleaning system uses a revolu-
tionary, non-toxic water-based clean-
ing fluid called Empowered Water for 
green cleaning. The results are cleaner 
carpets without any residue, and dry 
time is dramatically reduced because 
the carpets aren’t flooded with water. 
Instead the water is removed through 
a powerful and patented extraction 
wand.

The company’s stated mission is to 
“clean our community with character, 
with vision, and with style,” and all 

at Indaba, he’s been able to secure his 
first ever bank account, an apartment, 
and has started his own art business. 
It’s been extraordinary watching his 
life transform,” he adds.

Last year, the company was able to 
provide supportive employment to two 
other individuals, Enslow says, adding, 
“Doing this allows us as a staff to love 
on these people and care for them more 
intimately.”

In 2013, Indaba worked with an at-
risk youth from Spokane’s West Central 
neighborhood, who interned with the 
company. The intern was subsequent-
ly hired at the end of the internship to 
take an open position at one of Indaba’s 
locations, where he now serves as head 
roaster, he says.

Enslow says there is more to being 
a good business leader than just the fi-
nancial bottom line. “There is a social 
return that matters as well.”

One of the greatest things Enslow 
says he’s learned over the last six years 
is how powerful of an impact business-
es can have on their communities—for 
either good or bad. 

“It has been our goal from the be-
ginning to be a business that is here for 
good,” he says.

Indaba leverages its relationships 
with local nonprofits and organizations 
to care for the community and expand 
its influence. Service and community 
are values embedded at the deepest 
level of the organization. 

 Enslow says those values are re-
flected in tangible ways, one of which 

24 employees at Zerorez here under-
stand that the company is focused on 
the customer experience as well as the 
employee experience, says Tony Baird, 
company spokesman.

“Our customers don’t tell their 
friends, ‘I’m getting my carpets 
cleaned,’ they tell them ‘I’m having Ze-
rorez clean’—and to us, that is a success 
when seeking to create an experience,” 
says Baird.

Baird says that while carpet clean-
ing is the first thing Zerorez is known 
for, it’s by no means the achievement of 
which it is most proud.

The Zerorez process is a combina-
tion of two key elements, he adds, the 
proprietary cleaning agent, combined 
with a basic set of customer service 
principles. The rest of the process is 
left to team members to fill in the gaps. 

“That leads to autonomy in the em-
ployee’s day, personality in their work, 
and the support needed for them to 
chase their own dreams … and it allows 
all team members to exude their own 
style,” he says. 

Some Zerorez technicians are quiet 
introverts, while others are exuberant 
and lively, says Baird.

“The system allows each of them to 
be successful, both with their sales and 
customer service scores,” he adds. 

“With our employees, 99 percent 
will move on to bigger and better 
things, and it’s our job to give them the 
life skills that ensure their success in 
other fields, he says. “The art of clean-
ing carpet may be the least useful skill 
an employee learns at Zerorez. Cus-
tomer service, high-level communi-
cation, and problem solving skills are 
the real keys to future success for our 
team.”

The company elevates its employees 

BUSINESS EXCELLENCE: AWARD FINALISTS

is a partnership with Project Hope. 
“Project Hope is a nonprofit in 

our neighborhood that works with 
at-risk youth to provide summer jobs 
and activities that empower them to 
exit poverty. We worked with them to 
create a four-week barista academy,” 
he says, “training them on how to be 
good employees, imparting coffee 
knowledge, and providing on-the-job 
shadowing.”

Enslow also sought out a relation-
ship with Second Harvest Food Bank 
at the inception of the business.  

“Our relationship with Second Har-
vest Food Bank was established as soon 
as we began roasting coffee in 2009, 
and it is incorporated into the fabric of 
our business model,” he adds.

Indaba Coffee has provided thou-
sands of meals through its growing 
partnership with the food bank.

“We are working to develop long 
term relationships with the goal of 
actively being a part of positive social 
change on a continual basis,” says En-
slow, adding that,  “partnerships are 
able to have an impact on our economy 
and community well being that goes 
beyond our individual missions.”

Enslow says the love of coffee has re-
sulted in one of Indaba’s coffee’s being 
recognized as a “Top Coffee of 2015” by 
a New York reviewer. 

“We also consistently have one of 
the highest reviews on Yelp, Bing, Goo-
gle, and Facebook,” he adds. 

and customers every single day, Baird 
contends. 

“And to us, that means the most,” 
he adds. “One of our favorite achieve-
ments is in the further success of our 
technicians after they have left the 
company.”

Seeing technicians better them-
selves is one of the company’s great-
est achievements, he says. “Some have 
gone on to manage Zerorez franchis-
es, and some now even own their own 
franchises. Others have gone to serve 
our country and establish successful 
military careers. Yet another has start-
ed his own business from scratch and 
is now a successful hard cider producer 
in Spokane,” Baird adds. 

Zerorez maintains a companywide 
annual goal of 500 volunteer hours 
donated by team members. The team 
gives back to the community by donat-
ed hours to everything from coaching 
youth sports and free carpet cleaning 
for those in need to donations to Sec-

ond Harvest Food Bank of the Inland 
Northwest, the Vanessa Behan Crisis 
Nursery, Spokane Safety Net and Spo-
kane’s Vets Garage.

Zerorez provides employees with 
leadership and service training as 
well as technical training for its clean-
ing technicians, and managers have a 
coach mentality, Baird says. 

“The company has committed a 
travel and training budget that allows 
employees to visit other Zerorez fran-
chises in other states, as well” he adds. 
“Sharing information and collaborat-
ing with other markets has been a fab-
ulous way to grow our own abilities.”

The company realizes that employ-
ees are there as a step in their career, 
says Baird. 

“And we’re aware that we can have 
a gigantic impact on them achieving 
those larger goals. Nothing is more sat-
isfying that having an employee leave 
because they’ve gained the skills to take 
the next step in their career,” he adds.

INDABA COFFEE

CONGRATULATIONS   
TO ALL THE 2016 AGORA 
WINNERS & NOMINEES!

Wherever
you are.

Whenever
you want it.

Everywhere.

http://www.dsxc.org


Morning Edition

All you have to do is register.
www.spokanejournal.com

The Journal’s  Morning Edition is delivered to your inbox 
every weekday by 7 a.m., filled with the latest in local and 

regional news. Best of all it’s free.

Being informed
just got a little easier


