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The strength of the Kalispel Tribe of 
Indians, with more than 400 members, 
lies in its dedication to a bright fu-
ture that respects its longtime 
traditions, its recognition 
of the power of edu-
cation, the creation 
of a nurturing en-
vironment for its 
children, and its 
aims for success 
through current 
and future enter-
prises. 

The Kalispel 
Indian Reservation 
is located near Usk, 
Wash., 55 miles north 
of Spokane in Pend 
Oreille County, along 10 
miles of the Pend Oreille River, as 
well as 40 acres of trust land in Airway 
Heights, just west of Spokane. 

For generations, trapped in a subsis-
tence economy, the Kalispel Tribe has 
faced many challenges associated with 
life in remote areas, including unemploy-
ment, inadequate housing, limited eco-
nomic opportunities and prejudice. The 
tribe’s pioneering spirit, sheer determina-
tion, resiliency, and community strength 
have allowed tribal members to overcome 
its difficult circumstances. 

In 1998, the Kalispel Tribe was poor 
and on the verge of bankruptcy. With 
the building, growth and success of 
Northern Quest Resort & Casino, at 100 
N. Hayford Road in Airway Heights, and 
the leadership of a strong tribal council, 

the Kalispel people have shown amazing 
resilience. 

The Northern Quest Resort & 
Casino, which opened as a 

casino in 2,000, has un-
dergone several expan-

sions over the years, 
including the addi-
tion of a hotel and 
spa in 2010. With 
250 guest rooms 
and suites, Las 
Vegas-style gam-
ing, world-class 

spa options, ex-
citing concert acts, 

and a variety of din-
ing options, including 

Masselow’s Steakhouse, 
Northern Quest Resort & 

Casino is the only tribally-owned 
resort in the Inland Northwest to be 
awarded both the AAA Four Diamond 
Award and the Forbes Travel Guide Four 
Star Rating. 

Northern Quest has grown more than 
15 times in size since the casino’s origi-
nal opening and today, proudly employs 
nearly 2,000 team members in Spokane 
and Pend Oreille counties. 

Kalispel members are highly success-
ful business people, and expansion of 
the tribe’s land base has created ample 
housing opportunities and meaningful 
employment of its people, many of 
whom are self-employed. Tribe mem-
bers have helped to save the Salish lan-
guage from extinction with its language 
program, developed education and early 

Kalispel Tribe of Indians
One of 400-member tribe’s highest priorities is giving to those in needWhen conversations turn to eco-

nomic development, we tend to focus 
a lot on greater Spokane’s 
assets—its infrastructure 
and workforce, its lifestyle 
and cost of living, and the 
host of other check boxes 
site planners like to click. 
In my mind, you can add 
to that list of assets its 
people—not just their 
work ethic and education, 
but their hearts.

We are a giving, col-
laborative, empathetic 
people, and we give not just dollars, 
but also our time. In reader surveys, 
we’ve found that 92 percent of Journal 
of Business readers donate money to 
charities, and nearly 60 percent volun-
teer their time. What would our com-
munity be like without that tremen-
dously powerful human asset? What 
would our economy be like? What 

would happen if even more people and 
organizations gave?

It is with those ques-
tions in mind that I am 
so proud that the Journal 
is once again partner-
ing with the Emerging 
Leaders Society of United 
Way and Empire Health 
Foundation to help our 
community celebrate those 
“assets,” the people and or-
ganizations whose philan-
thropic souls shine bright. 

The supplement you 
are holding now accompanies what 
has become a successful annual event 
called the Philanthropy Awards. If you 
were not fortunate enough to attend 
this year’s event, it’s my hope that 
you are able to get from this publica-
tion a flavor for some of the people, 
businesses, and organizations that this 
year’s judging panel believes represent The average life expectancy of a 

U.S. citizen is roughly 80 years of 
age. That’s 29,200 days of life we have 
here on planet Earth. Curious to the 
number hours that equates 
to? 700,800. We’ve got 
700,800 hours of life to 
make our imprint while 
enjoying and appreciating 
the gift of life our par-
ents gave us. Making the 
most of our lifetime and 
making the world a little 
better than how we found 
it is what the Spokane 
Philanthropy Awards are 
all about.    

The Spokane Philanthropy Awards 
takes time to recognize companies, 
organizations, and individuals that go 
above and beyond to make a differ-
ence in Spokane. Whether it’s a large 
corporation breathing the value of vol-
unteerism into their company core val-
ues or the 8-year-old girl feeding the 
homeless under I-90 in the freezing 
cold, the folks receiving recognition 
this year are outliers in every sense of 
the word.

Spokane is a compassionate city 
that strives to give back and help its 
neighbors when in need. Visitors that 
enter our great city continue to come 
back due to our friendly smiles, gen-
uine care for people, and the way our 
citizens made their time here feel like 
home. 

The Emerging Leaders Society, on 

Celebrating our unspoken community assets

How to spend 29,200 days

 Paul Read
Journal of Business

Brooke Baker 
Spink

Emerging Leaders 
Society

PHILANTHROPIC
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great examples of philanthropy in our 
community.

Each of the nominees this year, 
whether or not they were selected as 
the winner in their category, illustrate 
the assets I’m talking about. Take a 
look at the short pieces written about 
each of the winners and I’m confi-
dent you’ll be inspired to discover the 
special role you and your organization 
could play in making Spokane even 
better place to work and play.

In addition to those stories, you’ll 
also find three articles penned by local 
experts in the philanthropic arena. We 
asked them to talk about the thought 

behalf of the Spokane County United 
Way, is honored to put on these awards 
and take time to reflect and recognize 
the amazing acts of generosity and 

kindness that all nominees 
encompass. In keeping 
with the City of Spokane’s 
goal to make Spokane the 
most compassionate city in 
the U.S., the ELS will con-
tinue to team up with out-
standing community part-
ners to make sure we will 
always have these unique 
and extraordinary awards. 

Life is a gift and our 
time is limited. We as 

a community have the tremendous 
power and influence to continue to 
lift each other up and make a dif-
ference.  Thank you to all who were 
able to attend the luncheon today 
and those that helped us make it 
happen. On behalf of myself, Bryan 
White, Subarna Nagra, and the en-
tire Emerging Leaders Society board, 
we feel fortunate to have shared this 
great day with you. Us 30-something 
year olds can’t wait to see what our 
city, the most compassionate city 
in the U.S., has in store for our re-
maining 18,250 days or so we have 
to enjoy it. 

Brooke Baker Spink is the 
events chair of the Emerging 

Leaders Society and director of 
business development at Baker 

Construction & Development Inc.

process one goes through in choosing 
a path of giving. A strategy, if you will. 
We think they are a perfect comple-
ment to the Philanthropy Awards, and 
hope you find them valuable.

A big thank you to all of the nomi-
nees, for making our community better 
and for the example they set for all of 
us, and thank you to the Emerging 
Leaders Society and Empire Health 
Foundation for seeing the impor-
tance of continuing to celebrate one of 
Spokane’s key assets—people like you.

Paul Read is publisher
of the Journal of Business.

learning programs, funded roads, infra-
structure and law enforcement on the 
reservation, and have created access 
to health and wellness programs not 
previously available to Tribal members 
and residents. 

While living up to its mission state-
ment, “to continue to strengthen and 
build community while preserving its cul-
tural and natural heritage,” the Kalispel 
Tribe also has placed giving back to those 
in need as one of its highest priorities. 

Through an internal charitable com-
mittee, the tribe has 
identified five areas of 
giving: education, health 
care, arts and culture, so-
cial services and environ-
mental conservation. 

Since 2000 the 
Kalispel Tribe has do-
nated more than $15 
million to nearly 500 
nonprofit organizations in Spokane and 
Pend Oreille counties. In 2016 alone, 
the tribe has given nearly $900,000 in 
donations.

The tribe’s health care focused dona-
tions to the Rypien Foundation helped 
build Providence Sacred Heart Medical 
Center’s Children’s Emergency Room 
and the Kalispels’ focus on improving ed-
ucation helped fund the Mobius Science 
Center. 

The tribe’s focus on social services 
helped the YWCA of Spokane build 
a stronger foundation for the future 
and serve women and children in need. 
Focusing on arts and culture helped save 

the Martin Woldson Theater at the Fox, a 
historic community treasure, and its focus 
on environmental conservation helped 
preserve historic wetlands that would 
otherwise have been lost. 

Along with financial assistance, the 
Kalispel Tribe focuses on creating collab-
orative relationships with the nonprofits 
with which it partners. A tribe spokesper-
son says the emphasis is “not on just writ-
ing a check but leveraging those dollars to 
increase awareness for important charita-
ble causes, fostering engagement between 

the tribe’s team mem-
bers and volunteers, as 
well as standing united 
with the most vulnerable 
in our community and 
those who are advocat-
ing for them.” 

“The Tribe truly be-
lieves that together, 
we’re all stronger,” says 

the spokesperson. 
The Kalispel Tribe of Indians and 

Northern Quest Resort & Casino have 
consistently provided much needed 
funds to local organizations in need. The 
Kalispel Tribe plans to continue to look 
for opportunities to make a deeply posi-
tive impact in the community by helping 
nonprofit organizations who continue to 
do great work in a variety of important 
areas because “together we’re all stron-
ger.”

That philosophy and the tribe’s his-
tory of giving have made a long-term 
positive impact on Spokane and the 
region.

Solving today’s toughest social problems relies on more than 
just “writing a check and hoping.” Empire Health Foundation 
seeks to measurable and sustainably move the dial on health. 
We are utilizing an approach we call Philanthropy 3.0.

Philanthropy 1.0
Reactive giving 
measured in 

“numbers served” 
and “dollars 
granted”

Philanthropy 2.0
“Ivory tower” giving 
based on rigid 
theories of change 
and top-down 
management that 
often fails to move 
the dial

Philanthropy 3.0
Adaptive, results based 
investment that fuses 
innovation, collaboration 
and equity to do whatever  
it takes to move the dial.

www.EmpireHealthFoundation.org

lives impacted in 
our community

80,000
volunteers using 

volunteerspokane.org

4,200

UNITEDWAYSPOKANE.ORG   • 509.838.6581   

in high school grad rate for
low income students

6% increase

Photo credit: Hamilton Studio

WE BRING PEOPLE TOGETHER TO MAKE GREAT THINGS HAPPEN.
GIVE. ADVOCATE. VOLUNTEER.

Be More. www.ksps.org

KSPS: Be more.

To learn more about how 
you can Be More to our 
community through KSPS 
Public Television, contact 
Sandra Kernerman, CFRE  
at (509) 443-7717, 
1-800-735-2377 or  
sandrak@ksps.org

“KSPS programming opens 
windows, whether it’s Nova, or 
Father Brown, Julia Child or 
Masterpiece. It offers a way to 
explore how each of us fits into the 
human story.”

Nancy White, Spokane Valley, WA
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ALSC Architects, P.S. is a Spokane-
based architectural design firm whose 
goal is to translate the needs of its 
clients into beautiful, func-
tional spaces. ALSC has 
received local, regional 
and national recog-
nition for its inno-
vative architecture 
that engages the 
mind, body and 
spirit of the peo-
ple who use that 
space, says Rustin 
Hall, its president 
and CEO.

“ALSC Arch-
itects’ mission state-
ment is: We bring our 
clients’ stories to life,” says 
Hall.

Today the firm, located at 203 N. 
Washington, employs more than 34 ar-
chitects, designers and other production 
team members. It serves clients primar-
ily in Eastern Washington and North 
Idaho, although it has done business in 
24 states and internationally in China 
and South Korea, he says. 

The firm was founded by Tom 
Adkison (the A in ALSC) in 1948, with 
a philosophy in architecture and involve-
ment—to consistently give back and 
support the community. Adkison, says 
ALSC’s website, realized the powerful 
role that architecture plays in the spirit 
of a community, and in developing a 
sense of place and pride.  

That giving attitude emphasized by 
the firm’s founder, is “as strong today as 
it has ever been,” says Hall. 

“We encourage each of our employ-
ees to find a cause that they are gen-

The Women Helping Women Fund 
is a Spokane-based nonprofit organiza-
tion dedicated to empowering women 
and children to create healthy families 
and vibrant communities. 

Founded in 1992 by six 
local women who wanted 
to support other local 
women and chil-
dren in need, the 
organization has 
raised more than 
$6 million and 
awarded more 
than 450 grants 
to fund programs 
that help women 
and children lead 
healthy, productive 
lives. Since 2006, the 
organization also has pro-
vided scholarships to young 
mothers seeking higher education 
in Spokane. 

The six women who founded Women 
Helping Women Fund were Mari Clack, 
Marcy Drummond, Vicki McNeill, 
Shirley Rector, Janet Skaden, and Vivian 
Winston. These women had two goals, 
according to a company spokeswom-
an: “to raise awareness of the plight of 
women and children in Spokane, and to 
raise money that would be used to help 
programs that make a positive difference 
for women and children.”

With only one paid staff member, 
Women Helping Women Fund relies 
heavily on its approximately 20 board 

uinely passionate about, and to then 
find a way suitable to them to be-

come involved in making a differ-
ence in our community,” says 

Hall. “Filling a chair for 
lunch once a month 

at a board meeting 
is not enough—

you need to im-
merse yourself in 
the process, get 
your hands dirty 
and work in the 
trenches on a 
committee or task 

force in order to 
fully get it.”
ALSC has a line 

item on its weekly time-
cards titled community ac-

tivities, under which employees, 
with supervisor approval, can be paid for 
time spent working with local charities, 
school districts, and other nonprofit 
organizations. 

What most employees discover over 
time, Hall says, is predictable. “The 
amazing feeling of helping others can 
become addictive, and they will meet 
like-minded people that often become 
their life-long friends,” he says. 

Since 2001, ALSC employees have 
contributed $126,000 to Spokane 
County United Way, which has been 
distributed to more than 40 agencies 
throughout Spokane County, helping to 
build a stronger community. 

ALSC also participated in a fund-
raising campaign that raised more than 
$40 million to construct the Central 
and North Spokane YMCA branches. 
Rustin Hall’s family donated $10,000 
and ALSC donated an additional 

members, who are committed to serving 
the Spokane community. The “working” 
board provides strategic oversight, and 
requires extensive time commitments 

from each member, to sup-
port the Women Helping 

Women Fund’s various 
committees. 

An annual lun-
cheon, which con-
sistently achieves 
attendance over 
1,700 commu-
nity members, 
making it one 
of the largest 

plated events in 
Spokane, is the or-

ganization’s primary 
fundraiser.
Attendance at the 

first luncheon in 1993, has 
risen from 700 to more than 2,300 

women and men, last year. Donations 
have increased from $64,000, to a re-
cord-setting $336,000 in 2012, accord-
ing to the organization’s website. 

Rachel Houglum, the fund’s execu-
tive director, says she believes commu-
nity members are enriched and empow-
ered by the act of giving. 

“WHWF seeks to help community 
members feel empowered to make a dif-
ference by providing financial support,” 
Houglum says. “The idea that small 
contributions pooled together can make 
a big difference is central to our organi-
zation’s philosophy.” 

ALSC Architects, P.S.
Longtime architectural firm’s philosophy is simple—‘give back’

Women Helping Women Fund
‘We believe the community is empowered and enriched by the act of giving’

$25,000. The company also raised over 
$1.5 million to provide scholarships for 
under-privileged youth at the YMCA 
Partners for Youth annual campaign.

The architectural firm and its em-
ployees have participated in Spokane’s 
“Canstruction” event multiple times—
building sculptures out of food and then 
donating the food to Second Harvest 
Food Bank 
of the Inland 
N o r t h w e s t . 
The compa-
ny has donat-
ed more than 
$5,000 to feed 
the hungry in 
the community. 

Several ALSC employees have de-
signed and constructed clocks for the 
CASA Partners’ Make Time For Kids 
fundraising auction, and with other 
fundraising activities have generat-
ed more than $20,000 in donations 
over the past three years. In addition, 
the Modern Theater has received more 
than $26,000 in in-kind services for the 
preliminary design of a proposed new 
theater in Coeur d’Alene from ALSC 
Architects. 

ALSC’s leadership team demon-
strates the giving philosophy through 
its own action. In addition to serving 
as a board member, Steve Walther 
has volunteered more than 250 hours 
of personal time to KSPS, including 
fundraising support. Jeff Warner is a 
board member and volunteers for a 
Cup of Cool Water, a Spokane non-
profit organization that provides safe, 
peaceful places where homeless youth 
can experience respite from the streets. 
Dave Huotari has provided financial 

Houglum says the board of directors 
has addressed a wide range of issues 
affecting Spokane women and children. 

“The board of directors diligently 
identifies the programs serving the most 
critical needs in 
Spokane, spe-
cifically seeking 
the programs 
targeting solu-
tions rather than 
symptoms,” she 
says. 

W H W F ’ s 
allocation com-
mittee conducts 
extensive re-
search—includ-
ing a thorough 
needs assess-
ment—in order 
to identify the 
o r g a n i z a t i o n s 
best equipped to 
meet the needs of women and children. 
The grant-writing process is equitable so 
that everyone has a fair chance, accord-
ing to the WHWF website.

Over the years, funding has been 
directed toward programs serving the 
health, education and income-stability 
needs of women and children. The 
board of directors is deeply involved in 
research, and site visits to the programs. 

WHWF has provided funding to the 
Hillyard Youth Collaborative, which has 
seen significant improvements in the 
attendance, behavior issues and course 

support to the Spokane Public Schools 
Foundation for several years. The foun-
dation provides grants allowing teach-
ers to engage students in activities and 
programs they would not otherwise 
have access to, due to budgetary con-
straints within the general education 
fund. 

As a leader of a high school youth 

groups, Indy Dehal provides count-
less hours with local youth providing 
a positive role model and leadership 
mentoring. As a youth leader, Dehal 
has led many mission trips to loca-
tions throughout the world including 
Tijuana, Mexico, building homes for 
the poor; New Orleans to help with 
hurricane relief; Ghana and Togo, 
West Africa; Haiti; Belize; and Central 
America.  

CEO Hall has participated in the 
ALSC’s giving attitude by volunteering 
his time as chair or co-chair of many 
nonprofits in the community. Hall co-
chaired the fundraising committee which 
raised more than $90,000 to finance the 
Central Valley School District’s 2015 
bond campaign. He also is a volunteer 
for the Boy Scouts of America, where he 
currently is vice president for the mem-
bership on the organization’s executive 
board here. 

 “Our philosophy is simple, give 
back,” says Hall

completion of Garry and Shaw middle 
school students, Houglum says. 

“Another instance of community im-
pact occurred through a recent grant 
to Daybreak Youth Services to expand 

mental health 
services for youth 
receiving sub-
s t a n c e - a b u s e 
t r e a t m e n t . 
Daybreak report-
ed that 40 per-
cent of its clients 
are now able to 
receive mental 
health treatment 
onsite, an incred-
ibly important 
service to its vul-
nerable clientele,” 
she adds. 

Grant recipi-
ents are required 
to report twice on 

the impact of the grant funds, and the 
organization is committed to focusing 
on measurable results assuring previously 
unmet needs are being met in the com-
munity, the website reports. 

In addition to its board, Women 
Helping Women Fund invites the com-
munity to a deeper involvement in its 
cause through its giving circles. Every 
year,  more than 100 individuals choose 
to invest in the organization’s mission 
by becoming a giving circle member, 
showing their commitment to serving 
Spokane’s women and children.
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Blood Center Foundation of the Inland Northwest
Haley Rippee – 232.4442
www.bloodcenterfoundation.org

Catholic Charities Foundation
Dennis Hake – 358.4255
www.CatholicCharitiesSpokane.org

Christ Clinic/Christ Kitchen
Kathy Kramer – 499.7757
www.ccckministry.org

Community Colleges of Spokane Foundation
Tony Higley – 434.5125
http://spokane.giftlegacy.com

Eastern Washington University Foundation
Dennis Reed – 359.6901
www.ewulegacy.org

Excelsior Youth Center
Andrew Hill – 328.7041
www.excelsioryouthcenter.com

Friends of KSPS Public Television
Sandra Kernerman – 443.7717
http://www.ksps.org/support-ksps/planned-gifts

Friends of the Centennial Trail
Loreen McFaul– 624.7188
www.spokanecentennialtrail.org

Gonzaga University
Judy Rogers – 313.6141
www.gonzaga.edu/plannedgiving

Hospice of Spokane
Tamitha Shockley – 456.0438
www.hospiceofspokane.org

Inland Northwest Community Foundation
PJ Watters – 624.2606
www.inwcf.org

Meals on Wheels Spokane
Mollie Dalpae – 232.0864
www.mowspokane.org

Morning Star Foundation
Terry Neal – 448.1412
www.morningstar-foundation.org

Providence Health Care Foundation
Brenda Hunter – 474.4594
www.phc.org/giving

Ronald McDonald House Charities 
Colleen Fox – 624.0500
www.rmhcspokane.org

SNAP
Craig Howard – 456.7627 ext. 5242
www.snapwa.org/give

Spokane Guilds’ School Foundation
Becky Magnuson – 326.1651
www.guildschool.org

Spokane Humane Society 
Dave Richardson – 467.5235 ext. 213
www.spokanehumanesociety.org

Spokane Parks Foundation
Heather Beebe-Stevens – 326.5233
www.spokaneparksfoundation.org

Washington State University Foundation
Mike Connell – 335.5865
www.foundation.wsu.edu/giftplanning

Whitworth University
Holly Norton – 777.4362
www.whitworth.edu/foundation

Members of Inland Northwest Planned Giving Council (INWPGC) 
and/or Inland Northwest Development Council (INDC).

*…..he bequeathed his estate to his charitable trust which is designed to distribute significant annual proceeds in perpetuity.

Francis Pool spent a lifetime caring for his crops
Now he’s helping care for needy patients at a Spokane hospital 

You can make a difference too.   
Talk to your favorite charitable

organization or call your
attorney or financial advisor

to learn how.

When this quiet farmer from 
Whitman County died at the age of 
92, he bequeathed* the proceeds of a 

charitable trust to a local hospital 
foundation. Thanks to his generosity, 

Francis is now helping those in need of 
medical care without the ability to pay. 
 
Francis wasn’t the only philanthropist 

in the family. His sister, Elizabeth, also 
made a charitable bequest to several  

Spokane non-profits, including human 
health organizations and a local  

crisis nursery.

Make a Difference in the Lives that Follow

www.leavealegacy.org
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In the introduction section to Ryan 
Oelrich’s Facebook page, he describes 
himself as “a creative fellow who enjoys 
thinking outside the box.” 

The page also lists Oelrich as the founder 
of Spokane Sidewalk 
Games, chairman 
for the board of the 
Spokane Homeless 
Coalition, owner at 
Air Art, manager at 
Epilepsy Foundation 
Northwest, and ex-
ecutive director at 
Priority Spokane, an 
organization whose 
goal it is to stabilize 
the lives of Spokane’s 
homeless families. 

But that’s only 
a sampling of what 
Oelrich does for the 
Spokane community.

Oelrich has essen-
tially dedicated his 
life to at-risk youth, 
whether mentoring, 
counseling, housing 
and/or employing 
them. 

At age 14 Oelrich 
founded his first organization, called SOS 
Ministries. It was dedicated to providing 
monthly service opportunities for young 
people, he says. 

Oelrich has consistently been an advo-
cate for mental health treatment and stig-
ma reduction both locally and nationally 
for LGBTQ youth, and has established 
other Spokane organizations like Youth 
‘n Action, and Quest Youth Groups, a 
nonprofit organization for gay and bisexual 
males. 

“I’ve established a few organizations in 
Spokane that have helped inspire, encour-

The act of giving started at an early 
age for one of Spokane’s youngest 
philanthropists.

Although Violet Humble is only 8 
years old, her compassion and 
desire to benefit human-
ity lifts her above and 
beyond those in her 
age group, and in 
most age groups, 
who make a real 
difference in the 
world. 

Humble, who 
struggles with 
chronic immune 
troubles and a 
heart condition, 
was inspired to give 
back to the community 
as a way of taking her mind 
off of her trips to and from the 
hospital with her family. 

 Over the last 18 months, Humble 
has raised and then donated more than 
$5,000 to local charities. 

She has sponsored 1,000 full, hot 
meals for the homeless, donated over 
10,000 pounds of food, 7,000 toiletries, 
120 pairs of shoes, thousands of clothing 
items, and provided 31 kids with needed 
school supplies. 

Humble hands out supplies to an av-

age and support the hundreds of LGBTQ 
youth who came through our doors, but I 
also believe our work helped bring about a 
more accepting and supportive climate in 
Spokane for these young people,” he says. 

“I would hope that 
my efforts have made 
a difference in their 
lives.”

Oelrich’s philan-
thropy work in the 
Spokane community 
is well known, as is 
his passion for help-
ing vulnerable youth. 

“Among my col-
leagues, friends, and 
family I’ve always 
organized, advocated 
for, and connected 
(people) to service 
and volunteer oppor-
tunities,” he says. 

Oelrich currently 
serves on the boards 
of several Spokane 
charitable organiza-
tions including the 
Spokane Low Income 
Housing Consortium, 
the Inland Northwest 

Center for Strategic Integrity, the Spokane 
Homeless Coalition, and the local child 
advocacy group Our Kids Our Business.  
He is on the board of directors of Terrain, 
a Spokane nonprofit dedicated to creating 
a stronger and more vibrant emerging arts 
community in the Inland Northwest, and 
he volunteers for the Epilepsy Foundation 
Northwest. 

“As someone with epilepsy myself, I’ve 
always been an advocate for and tried to 
raise awareness about epilepsy,” Oelrich 
says. “I started and organized the Spokane 
Epilepsy Walk which I’ve continued to 

erage 300 of Spokane’s most vulnerable 
every week. She works tirelessly to gath-
er donations, request help, and write 

letters to national and local businesses 
requesting donations. She also 

spends time coming up 
with new and creative 

ways to raise funding 
and awareness. She 
volunteers 10 to 
15 hours on av-
erage each week 
when she is able. 

H u m b l e ’ s 
m o t h -
er, Elizabeth 

Stunden, says the 
most important 

thing Violet provides 
to the homeless is love. 
“Violet believes that 

handing someone something as 
simple as a toothbrush can change a 
person’s outlook on life if you do it the 
right way,” Stunden says. 

“When you treat people with respect 
and kindness, they are more likely to 
go out into the world and reflect that. 
Making people feel as though they have 
value matters to Violet,” she adds. 

“One of Violet’s biggest goals is to in-
spire other kids to help. She wants kids 
to know that they can make a difference, 

Ryan Oelrich
Local philanthropist has dedicated his life to helping those in need here

Violet Humble
Exceptional 8-year-old has made an impact on Spokane’s homeless

lead for the last seven years while also 
leading seizure response trainings, speak-
ing with individuals newly diagnosed, and 
leading support groups through 
my work with the Epilepsy 
Foundation Northwest.”

As executive di-
rector of Priority 
Spokane since 
2015, Oelrich is 
focused on K-8th 
grade students 
and their families 
that are at-risk of 
being homeless, 
and those whose 
families don’t qual-
ify for HUD funding 
or housing assistance. 

By stabilizing such 
families, Priority Spokane is 
preventing the trauma students would 
experience by being homeless, according 
to the organization’s website. 

“We define mental health in its 
broadest sense, not referring solely to 
diagnosis and treatment of mental illness. 
Specifically, we are looking at preventing 
the chronic, traumatic stress experienced 
by homeless students,” the website states. 

Most recently Oelrich created Spokane 
Sidewalk Games under the umbrella of 
Terrain bringing giant board games in-
cluding chess, checkers, Chutes & Ladders 
and Tic-Tac-Toe to safe public spaces in 
Spokane. Oelrich has hired kids from the 
Crosswalk Youth Shelter to set up and 
supervise the games. 

Oelrich wears many hats in the local arts 
and nonprofit community. His work with 
Ambassadors Scholarship Foundation con-
tributed to providing $500,000 in schol-
arships for students to both volunteer and 
study abroad, tackling needed projects in a 
number of different countries. 

and that if they try, anything can happen. 
So far, she has had 54 other kids join her 
in volunteering with the homeless,” her 
mother says. “The 
largest turnout was 
the Blessings Under 
the Bridge winter 
event, when Violet 
had almost her entire 
homeschool co-op 
show up to hand 
out 100 stockings, 
new toys, blankets, 
gloves, toothbrush-
es and more, to the 
homeless and low 
income residents of 
Spokane.”

Most recently, 
Humble has started 
her own nonprofit 
organization called 
VOLT (Violet’s 
Outreach of Love 
and Togetherness), 
according to 
Stunden. 

“Her goal is to 
work with other 
nonprofits in the area to help better 
serve the homeless community. VOLT 
is currently funded through grants and 
generous volunteers,” she adds. 

As an advocate for HIV prevention 
Oelrich serves on the Statewide AIDS 
Task Force and leads groups through 

the Spokane AIDS Network and 
is a speaker for communi-

ty events. Oelrich says 
he’s had at least a half 

dozen friends affect-
ed by the AIDS ep-
idemic. 

“I’ve lost two 
friends to this 
awful disease,” 
he says. “I speak 
every other month 
at mental health 

conferences, and 
lead trainings relat-

ed to best practices for 
mental health treatment 

and dealing with trauma.” 
Oelrich says it has been his honor to 

work for, volunteer with, donate to, and par-
ticipate with those and other organizations 
in the Spokane area over the past 16 years. 

He also is humble about his advocacy 
work, and highly congratulatory of others 
in the community. 

“I’ll leave it to others to comment on 
what I have or haven’t provided to the 
community. For my part, I know I’ve 
worked hard and tried to lend a hand, or 
donate dollars, whenever and wherever I 
can. I must also say that, in all sincerity, 
I alone haven’t done much,” Oelrich says. 

“Instead, I’ve always had the honor of 
working with amazing teams of volunteers 
and friends who have lent their time, 
talents, and support to causes that I very 
much care about. 

The success in tackling challenges, 
bringing projects to fruition, and address-
ing community needs that I’ve experi-
enced has been because of these superhero 
volunteers,” he adds. 

Humble says a lot of people ask her 
why she cares about the homeless. In a 
recently released video, she answers that 

question. 
“It’s because I 

think everyone de-
serves someone who 
cares about them … 
and a lot of people 
just walk past them 
on the street—but 
they’re all people. 
They all have a 
name, they all come 
from somewhere, 
and they want re-
spect too. They’re 
all just people, 
and they all have a 
story.”

“The things that 
I’ve realized through 
helping the homeless 
is that … you know I 
give them food and 
clothes and toilet-
ries, but the thing 
that helps them the 
most is them know-

ing that there is someone who cares 
about them and sees them,” she says in 
the video.

“And that person is me.” 
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Violet Humble

Ryan  Oelrich

A big thank you to all of the nominees
for making our community better and

for the example they set for all of us.

CONGRATULATIONS
to all of this year’s

PHILANTHROPY AWARD WINNERS!

Corporation of the Year
KALISPEL TRIBE OF INDIANS AND 

NORTHERN QUEST RESORT & CASINO

Small Business of the Year
ALSC ARCHITECTS

Organization of the Year
WOMEN HELPING WOMEN FUND

Outstanding Philanthropist
RYAN OELRICH

Young Philanthropist
VIOLET HUMBLE
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YOUNG
 PHILANTHROPIST

PHILANTHROPY AWARDS



Supplement to the Journal of BuSineSS8 / octoBer 20, 2016 Supplement to the Journal of BuSineSS octoBer 20, 2016 / 9  PHILANTHROPY AWARDS PHILANTHROPY AWARDS

Philanthropic Corporation of the Year

Philanthropic Small Business of the Year

Philanthropic Organization of the Year

Outstanding Philanthropist

Young Philanthropist

A big thank you 
to the judges

2016 Philanthropy Awards Finalists

Kalispel Tribe of Indians and Northern Quest Resort & Casino - Winner 
•Washington Trust Bank 

• Umpqua Bank 
•Hotstart

•ALSC Architects - Winner
•K&N Electric   

•Kiemle & Hagood Company

•Women Helping Women Fund - Winner
•Spokane County Bar Association

•Community Cancer Fund

•Ryan Oelrich - Winner
•John Hemmingson

•Ira Amstadter

•Violet Humble - Winner
•Josie Jennings & Ally Lang

•Cameron Fahsholtz

Emerging Leaders 
Society Board

Current & Past Winners

Shelly Colomb, Umpqua Bank

Sara Clements-Sampson, Providence Health 
Care

Robert Andresen, Potlatch Corp.

Christina Kamkosi, Empire Health Foundation

Jonathan Mallahan, City of Spokane

Brooke Baker Spink, Baker Construction & 
Development Inc.

Tim Shustoff, Learfield Sports

Gregory Johnson, Avista Corp.

Kristen Piscopo, STCU

Manny Hochheimer, Numerica Credit Union

Bryan White, Acme Concrete Paving Inc.

Subarna Nagra, d&f Consulting

Scott Piepel, Numerica Credit Union

Kami Winfrey, Potlatch Corp.

Ashley Rogers-Thompson, Inland Northwest Blood 
Center

Chris Spangler, Washington State Employees 
Credit Union

JJ McClinton, Washington State Employees 
Credit Union

Daniel Thorpe, Washington State Employees  
Credit Union

Megan Sennett, Wolff, Hislop & Crockett, PLLC

Emily Arneson, Witherspoon Kelley

Ben Holling, Northwest Farm Credit Services

Melanie Weigand, Witherspoon Kelley

Alicia Ayers, City of Spokane

Nikki Smith, Northwest Farm Credit Services
 

Philanthropic Corporation of the Year

Philanthropic Small Business of the Year

Philanthropic Organization of the Year

Outstanding Philanthropist

Young Philanthropist

2016: Kalispel Tribe of Indians and Northern Quest Resort & Casino
2015: Avista Corporation

2014: Numerica Credit Union

2016: ALSC Architects
2015: Dry Fly Distilling

2014: Asuris Northwest Health

2016: Women Helping Women Fund
2015: Spokane Rotary Club 21

2014: Inland Northwest Community Foundation

2016: Ryan Oelrich
2015: Jim Sheehan

2014: Bill Bialkowsky

2016: Violet Humble
2015: Jesse Sheldon

2014: Julia McIntyre

Antony Chiang, 
President, Empire Health 

Foundation

Dr. Christine Johnson, 
Chancellor, Community 

Colleges of Spokane

Tim Henkel,
 President/CEO, United 

Way of Spokane County

Carla Altepeter, 
President/CEO, Numerica 

Credit Union

Will Rance,
 Vice President of 

Community Relations, 
Washington State 

Employees Credit Union

Phil Haugen, 
Chief Operating Officer, 
Kalispel Tribal Authority

Alex Jackson, 
CEO, Providence Sacred 
Heart Medical Center & 
Children’s Hospital and

Holy Family Hospital

20
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THANKS TO OUR 
SPONSORS

YOUR HOSTS 
LOVE YOU

Our 2016 Best Places to Work awards celebration on Oct. 5 drew 
roughly 300 people. Your support made that possible. 

Thank you.

INW
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16

The Journal of Business will publish a “bonus” 
issue on Dec. 29, 2016, and we’re asking an 
impressive collection of Spokane business and 
civic leaders to tell us what their vision is for 
Spokane in the next five to 10 years. Their hopes 
and prognostications will pack this special issue 
with thought-provoking content.

SPOKANE

December 29, 2016

Position your company in 
this must-read publication.

 Call your account executive today.

509.456.5257
spokanejournal.com
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Whether it is dropping a dollar in a 
church collection basket or wiring a seven 
figure donation for a naming opportunity 
on a university cam-
pus, there is a common 
aspiration attached to 
both donations: hope 
for the advancement of 
humankind.

For over 200 years, 
across ethnicities and 
lifestyles, generosity 
has been part of our 
country’s landscape. 
We have built hospi-
tals, museums and bike 
paths. Scholarships 
have been awarded to 
students, who became 
teachers, CEOs, scien-
tists and loving parents.

Our lives have im-
proved because of 
philanthropy. People are fed and clothed, 
orchestras are performing, and cures for 
diseases are being discovered.

Many of us have developed long-term 
loyalties to charities because they are en-
gaged in causes that matter to us.

And yet, numerous societal ills remain 
on newspapers’ front pages and social media 
headlines. This can be disconcerting to 
donors. As a result, more donors are asking 
with serious concern: “How do I know my 
donations are improving lives?” or “How do 
I obtain from organizations I am support-
ing evidence of measured results?”  

These are important questions as non-
profits continue to proliferate, have over-

lapping missions, and vie for limited dol-
lars. There are approximately 1.5 million 
nonprofit organizations registered in the 

U.S., receiving and re-
cycling billions of dol-
lars annually into our 
economy. This is big 
business that at some 
level should be able to 
more frequently offer 
proof of life-changing 
outcomes.

When we contrib-
ute to a campaign for 
a new university build-
ing, we celebrate its 
completion. We can see 
and walk through its 
magnificence. But that 
should not be the end-
goal of our donation. 
We also can ask, “Will 
my donation contribute 

to equipping students to live meaningful 
and contributing lives?”

Similarly, although challenging to dis-
cern, and more of a lighthearted musing, 
how do we know that gifts to religious 
denominations are improving the moral 
judgment of individuals served and, thus, 
upgrading their souls in order for them to 
advance to a celestial reward hereafter? 

A key for donors to find greater confi-
dence that their dollars are yielding tangible 
returns is to develop a mindset of a donor 
and an investor. This will enhance the 
chances of positive returns on donations/
investments. The development of a personal 
strategic charitable plan can assist with this 

Our world needs more strategic donors
To ensure your gifts pay dividends, ask yourself and recipient nonprofits some key questions

dual role. 
A strategic charitable plan can include, 

among other things, personal reflections as 
well as sound business analysis and research. 

The following are a few strategic best 
practice questions that can provide do-
nors/investors with 
an enhanced belief 
that their donations 
are used effective-
ly. Surprisingly, 
this can also result 
in more donations 
for the organiza-
tion because of im-
proved accountabil-
ity to the charity’s 
stakeholders.

•Does the charity complement your moral 
code and reinforce you emotionally? This is 
where all philanthropic discernment should 
begin. It will not necessarily be the dollars 
given, but rather the long-term human rela-
tionships built upon trust and mutual values, 
which can be most rewarding.

•Should your spouse or children partner 
with you in your charitable goals? This can 
be an outstanding opportunity to reinforce 
family bonds as well as impart to heirs a car-
ing-for-others philosophy. This is a greater 
legacy than what an inheritance allows a 
beneficiary to purchase because of your 
financial generosity.

•How does the charity define success? 
This question will invite the organization 
to reflect upon how its annual goals are 
publically articulated and accomplished. It 
also could stimulate a planning process by 
the nonprofit that goes beyond reporting 

at year-end the number of clients served, 
but impact data on how lives have been im-
proved because of the charity’s good work.

•Does the organization have a track 
record of financial stability? This infor-
mation can be found on GuideStar or the 

nonprofit’s web-
site. Additionally, 
reaching out to do-
nors listed in annu-
al reports can be a 
source of informa-
tion and a way to 
create partnerships 
among donor peers.

*Besides explor-
ing the tax conse-

quences of a donation, should a large gift 
be made in the form of a laddered match? 
This could provide for an opportunity to 
celebrate when agreed upon benchmarks 
are met by the nonprofit.

•Do all board members and the CEO 
contribute financially to the organization? 
If they don’t, why should you?

The above are only a few examples of 
questions that apply to a strategic philan-
thropic plan. Nevertheless, they can in-
crease the odds of a charity’s success while 
contributing to your satisfaction that your 
donation produced meaningful results. 

By leveraging your gifts with a personal 
giving plan, a strong and lasting partnership 
with the charity has the potential of being 
in place for years to come. 

Mark Hurtubise is the president 
& CEO of Inland Northwest 

Community Foundation.

Mark Hurtubise
Inland Northwest 

Community Foundation

What kind of giver are you?  
If you see kids going hungry in our own 

schools, what’s your giving approach?  Do 
you give the child a fish? Do you teach 
them to fish? Do you get even further up-
stream to work on root causes of why they 
are hungry in the first place, such as inter-
generational poverty, lack of educational 

equity, and the like? Or do you give time 
and money to organizations that get at the 
heart of a why our community and society 
accepts that it’s somehow OK that kids go 
hungry every day? 

At Empire Health Foundation, we 
have decided that there is no “one right 
approach” to philanthropy, but rather we 

Your approach to philanthropy is the right one
There’s no perfect approach, but always ask yourself questions, connect with your heart

take a “portfolio” approach. We invest in 
all of the above approaches.  Whether as 
a large foundation, or a family or a cor-
poration, always ask the question:  what 
unique giving role for 
our community can we 
serve?  And most im-
portantly, ask wheth-
er all members of our 
community have equi-
table opportunity for a 
healthy life.

A few moments in 
the last year have put 
our values of compas-
sion and equity to the 
test, and challenged us 
to take a step back, 
re-evaluate and re-
commit. In order to 
stay grounded in what 
and who our impact 
work is really about, 
our team committed to volunteering to-
gether in our community at least once 
every month. A few weeks ago, a number 
of Empire Health Foundation, Family 
Impact Network and Better Health 
Together staff went down to the House 
of Charity to volunteer to serve and share 
a meal.

While our team served lunch, a per-
son who was in line waiting for a meal 
collapsed. An ambulance was called, 
and EMTs provided CPR, but tragical-
ly, this person passed away. Virgina, a 
Community Health Worker with Better 
Health Tomorrow, mentioned that sum-
moning an ambulance to the House of 
Charity is an almost daily occurrence.

It was heartbreaking.
However, the line was still full of peo-

ple waiting for a hot meal. We had com-
mitted to serving those meals with genuine 
smiles. We were all struck by the gratitude 
of those we served, despite the circum-
stances. This came with the realization that 

for the people in line that day, tragedy is 
all too common and probably expected. 
“I’m sure they see these kinds of things 
and worse on a regular basis and they have 

to numb their senses to 
it just to get through 
it,” one of our team 
members reflected af-
terwards.

Sa id  Karen 
Davis, Better Health 
Together DENT pro-
gram manager, “… It 
was very sad that one 
of those individuals, 
while standing in line 
to be served lunch, 
had their life taken 
in an instant. I truly 
wanted to fix the sit-
uation, as I often do, 
but could not. My 
heart is both happy 

and hurting—happy because we helped 
out but sad that the reality of the death 
today is a hurtful loss for the par-
ents and family of the individual, our 
community, HOC (House of Charity) 
patrons, HOC staff and all of us there 
today.”

This experience affirmed for me the 
enormous importance of not just treating 
the symptoms, but also the hard work 
of creating sustainable and meaningful 
systems change that improves lives in our 
community. The problems are complex, 
and this work is hard, and it will take all 
of us practicing all forms of philanthropy. 
I’m reminded of the need to regularly 
connect with our impact work and each 
other, and how grateful I am for such an 
amazing team and partners serving our 
region.

Antony Chiang is president of 
Spokane-based Empire Health 

Foundation.

A strategic charitable plan 

can include both personal 

reflections and sound analy-

sis and research.

Last year, one of Numerica’s proud-
est accomplishments was giving over $1 
million to the community through do-
nations, fundraising, and sponsorships 
in addition to employ-
ees volunteering more 
than 13,500 hours. 

Numerica’s com-
mitment to help our 
community live well is 
built into everything 
we do. Giving back 
and helping others is 
not only important for 
the heart of a busi-
ness, it also makes 
good business sense. 
Over the last six years, 
Numerica has grown 
our membership by 54 
percent and increased 
assets by 70 percent. 
We’ve been able to 
strengthen partnerships with community 
organizations while developing new ones. 
Our growth has also resulted in hiring 
more staff, many of whom are attracted to 
our culture and community involvement, 
and that in turn allows for even more 
opportunities to volunteer and give back. 

I am often asked how Numerica prior-
itizes and strategizes where we give sup-
port. It can definitely be overwhelming 
when there are so many worthy causes! 
In order to make the greatest impact and 
truly support our community’s needs, 
Numerica has developed the following 
guiding principles that you could use to 
help shape your charitable giving pro-

gram.
•Create a social vision. Integrate 

your company’s culture into your plan. 
Numerica is dedicated to enhancing lives, 

fulfilling dreams and 
building communities. 
We accomplish this 
by lending a helping 
hand, creating leaders 
and celebrating our 
community. 

Use your social 
vision to help guide 
your decisions when 
requests come in. The 
simple fact is, you 
can’t say yes to every-
thing. It is important 
to remember that as 
a business you must 
prioritize and strate-
gize on what is going 
to have the best im-

pact on your company, employees and 
the community. Does the partnership 
align with your core giving? Does it help 
reach potential customers? Does it fit 
your brand? These are hard but necessary 
questions to ensure a partnership that will 
be beneficial for both the non-profit and 
your business.

•Figure out how you can give. How 
much a company can give is as unique 
as the organization itself. There is no 
easy formula to share; it is different for 
every business. To get started, figure out 
what you are currently giving in terms 
of sponsorships, marketing-supported 
events, in-kind contributions, and vol-

unteering across all departments and 
functions of your business. Give your 
goals (areas of giving, volunteer hours, 
etc.) defined metrics in three major cat-
egories:

1. Corporate Giving. These are strategic 
spending decisions that align community 
needs with your organization’s focus. 
Numerica focuses on fostering education, 
supporting women and children, and 
ending generation-
al poverty. Our 
staff and mem-
bers are passionate 
about responding 
to these needs in 
our community. 
Numerica’s loyal 
membership has 
helped to build a strong foundation of 
support, inspiring us to give back at least 
4 percent of our earnings to our commu-
nity.

2. Employee-Led Giving. An employ-
ee-led team works together to create 
volunteer opportunities, coordinate col-
lection drives and oversee beneficiaries 
of our Casual for a Cause program. 
Employees also coordinate and execute 
a staff auction that raised over $15,000 
last year. 

3. Volunteering/In-Kind Contributions. 
The credit union’s goal is to volunteer 
more than 10,000 hours per year. Staff 
can volunteer individually or together for 
causes that are close to their heart or that 
are set up through the credit union. There 
is no cookie-cutter way to give; it will be 
different depending on your employees 

and their interests. For your business, 
this might translate as team-building 
activities conducted at nonprofits, such 
as sorting food at Second Harvest. When 
a team accomplishes goals that benefit 
others, it brings them together as a more 
effective unit.

•Find a partnership. Numerica part-
ners with organizations that provide a 
real impact on our community. You’ll 

often see us align 
our brand with 
events and orga-
nizations that em-
body a sense of liv-
ing well. We look 
for partners to help 
champion commu-
nity resources and 

causes, not just to underwrite an event. 
We value the relationship, the touch 
points that build a collaboration and 
results that show the value of giving 
funds, time, and talent. For this reason, 
Numerica is ‘all in.’ From supporting an-
nual events to showing up with a team of 
volunteers – we truly want to be a partner 
in their efforts. 

You can measure the quality of a 
community by the way in which we take 
care of those in need. Most people want 
to make a difference. As an employer, 
you can harness that energy, bringing 
businesses, non-profits and customers to-
gether to make life better where we live, 
work and play. 

Carla Altepeter is president and 
CEO of Numerica Credit Union.

Carla Altepeter
Numerica Credit Union

Coming together to make life better
Develop guiding principles on giving to help you sort out requests, shape a plan

The simple fact is, you can’t 

say yes to everything.

Antony Chiang
Empire Health 

Foundation

The opportunity to advertise in the 
Book of Lists happens once a year...

Full color available on every page • Better, whiter paper 
Again with more editorial content, additional lists, market facts, & more...

The Book of Lists is the area’s most valuable business reference guide and the 

one publication readers turn to time and again throughout the year.  It’s a 

compilation of the Journal’s Lists and is full of important information about 

local businesses, not available anywhere else. This publication is a cost- 

effective media buy – with continuous and ongoing exposure all year long.
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Contact your Journal Representative or Advertising Agency  |  Call 509.456.5257 or email: Publisher@spokanejournal.com

Reach Your Market
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         better than pulp?
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         better than pulp?

We get it.
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